


ABOUT THE BRAND

Zolve is a global neo-bank that started with an aim to
provide banking solutions to immigrants from India to the
U.S. Owing to the niche demographics (specifically students
and working professions immigrating to the US)

CHALLENGES

TARGET BRAND
MARKET REACH POSITIONING

REGULATORY
COMPLIANCE

Difficulty in identifying Need to establish a
and effectively unique market position
reaching potential amid intense
customers due to competition
market complexity

Navigating stringent
U.S. regulations for
financial products




MARKET
RESEARCH

Comprehensive market
analysis to identify

customer needs and
preferences

VALUE
PROPOSITION

Developing a clear and
compelling value
proposition to set the
product apart

DIGITAL
MARKETING
STRATEGY

Focus on digital
marketing channels like
SEO, PPC, and social
media to effectively
reach the audience
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o TOP FUNNEL

Educating people on the problem of why
credit scores are important and why they
need to fix it and how to fix it

MIDDLE FUNNEL

Educating users on the solution of a credit

builder card in the form of a secured credit
card

BOTTOM FUNNEL

Educating users on how Zolve Azpire is
the best credit builder card of all.
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EXECUTION

Launched the product through phased
implementation, guided by customer
insights

Used of digital channels including social
media, search engines, and email
marketing for targeted outreach

Clear, customer-focused messaging
highlighting product benefits and
addressing customer pain points



RESULTS

INCREASED BRAND PERFORMANCE METRICS GROWTH IN CUSTOMER
AWARENESS ACQUISITION

Achieved a significant Improved key performance Attracted new customers by
increase in brand indicators such as addressing market needs
recognition through conversion rates, lead effectively.

effective campaigns generation, and customer

acquisition cost.
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THANK YOU ‘

HAVE ANY QUESTION OR QUERY?
FEEL FREE TO REACH OUT!

Website : www.teamvariance.com
Email : hello@teamvariance.com
Contact : +919968669955 /44
Office : 1st Floor, Eco tower, Sector 125, Noida, UP 201313




